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Message from Dean of

Chiang Mai University Business School, Chiang Mai University

On behalf of the Chiang Mai University Business School, Chiang Mai University, Chiang Mai,
THAILAND in collaboration with the Association of Certified Thai Accounting Practices, the Thai
CPA Firms Association and BINUS Business School, BINUS University, Indonesia, it is our great
pleasure to warmly welcome all participants to the Global Technology and Business Management
Conference (GTBMC).

This conference brings together academic experts, faculty members, researchers, students, and
professionals from both domestic and international institutions, as well as representatives from
government agencies and private organizations, to share research knowledge, exchange visions and
experiences in business management, and foster academic collaboration networks.

The conference encompasses a wide range of research themes, including: 1) Accounting
2) Artificial Intelligence 3) Banking 4) Business 5) ESG — Environmental, Social, and Governance
6) Communication 7) Data Analytics 8) Digital Business 9) Digital Technology 10) E-Business
11) Economics 12) Entrepreneurship 13) Entrepreneurship 14) Climate Change 15) Finance 16) Health
Safety & Environment 17) International Business 18) Management 19) Operations Management
20) Supply Chain Management and 21) Tourism & Heritage.

This year, we are honored to have distinguished keynote speakers:

e Dr. Tutanon Sinthuprasith, Head of Research and Development, SCBX, delivering a
keynote lecture on “From Al Hype to Business Moat: SCBX R&D Driven Innovation.”

e Ms. Sunard Thanasanaksorn, Managing Director, Accenture Song (Thailand), delivering
a keynote lecture on “Customer Reinvention in the Gen Al Era.”

e Mr. Dave Malhotra, CEO & Lead Hustler at ShakeSphere, delivering a keynote lecture on
“From Knowledge to Impact: Turning Research Into Real-World Solutions with AL

The Chiang Mai University Business School, Chiang Mai University, would like to extend its
deepest appreciation to all keynote speakers, panelists, presenters, and participants for their valuable
contributions to this conference. Our sincere gratitude also goes to the distinguished experts, organizing
committee members, and all individuals involved for their dedication and hard work, which have
ensured the success of the Global Technology and Business Management Conference (GTBMC).

"

(Assistant Professor Dr. Khongphu Nimanandh)
Dean of Chiang Mai University Business School
Chiang Mai University, Chiang Mai, THAILAND



Message from the GTBMC Conference Chair

In order to disseminate knowledge and promote professional learning and collaboration,
the 2025 Global Technology and Business Management Conference (GTBMC) in Chiang Mai aims
to bring together networks of scholars and practitioners in both technology and business management.
GTBMC takes great pride in providing an unparalleled and innovative interdisciplinary platform this
year.

It is my great pleasure to write this foreword in celebration of the 2025 GTBMC, which marks
the 13™ International Conference organized by Chiang Mai University Business School, Chiang Mai
University, in collaboration with the Association of Certified Thai Accounting Practices, the Thai CPA
Firms Association and BINUS Business School, BINUS University. The conference is held on
28 November 2025 at the Chiang Mai Marriott Hotel, Chiang Mai, Thailand.

This year, the conference brings together representatives from diverse sectors and features
manuscripts across a wide range of topics related to business, technology, and innovation management
in today’s dynamic context. I would like to extend my sincere thanks to the technical program chairs
and committee members for their dedication and meticulous attention throughout the review process.

The success of this conference relies on the collective efforts of our dedicated volunteers and
contributors. I would like to express my heartfelt appreciation to all stakeholders — especially the
contributing authors, the GTBMC Committee, the Association of Certified Thai Accounting Practices,
the Thai CPA Firms Association and BINUS Business School, BINUS University and the Chiang Mai
University Business School, Chiang Mai University for their commitment and contributions that have

made this conference possible.

(Associate Professor Dr. Narumon Kimpakorn)
GTBMC Conference Chair
Chiang Mai University Business School
Chiang Mai University, Chiang Mai, THAILAND
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Global Technology and Business Management Conference: GTBMC
The 13" International Conference by

Chiang Mai University Business School, Chiang Mai University

Principle & Rationale

The vision of the Chiang Mai University Business School at Chiang Mai University is to focus on
enhancing the academic knowledge of business management. The faculty encourages the creation and
development of ongoing research to academic scholars and students. This would lead to the expansion
of new knowledge in managing a business which can provide a benefit to the profession itself, the local
community, and industries nationwide. The business administration conference is one of the methods
in disseminating knowledge by the Board of Administration.

Chiang Mai University has heeded to the importance of endorsing the development and propagation of
knowledge. The effort is demonstrated in producing a channel to have participants from the private
business sector, government institutions, and academic research centers to come together and exchange
their experiences and ideas as well as collaborate on upholding the profession of business management.
Under the provision of Chiang Mai University, the business management research conference has
continued on from 2008. The conference has received accolades from the participants of the seminar.

Therefore, it is the aim of the institution to strengthen the academic administration line in providing
leadership and knowledge in business management. Moreover, the purpose of creating this forum is to
disseminate knowledge in the business management. This is to stimulate a continuation of ideas being
exchanged between academics, researchers, and students who are extending their studies on the
master’s and doctorate in business management and other related fields.

In 2021, Chiang Mai University Business School, Chiang Mai University and the Electrical Engineering
Academic Association (Thailand), or EEAAT, agreed to expand the scope of the conference by
integrating the areas of Business and Engineering and Technology (Eng & Tech) together. We believe
that knowledge in business can be efficiently applied to any kind of business and industry particularly
in Engineering and Technology sectors. We are also confident that this trend is very much essential not
only for academic but industry when the disruption keeps coming along with the time through the digital
era. Then, the 11" International Conference by Chiang Mai University Business School, Chiang Mai
University becomes the Global Technology and Business Management Conference (GTBMC) for the
debut in 2022.

Objectives

e To promote the academic center’s view of business management in every possible area such as
Engineering and Technology, and Business itself.

e To promote the development of research which will lead to create innovation and on the
application of knowledge management as a benefit for technology and business management
in the community up to the international level.

o Creating opportunity to exchange knowledge, vision and experience in developing research in
technology and business management.

Peer Review Process

All articles will be considered by the experts in a confidential manner (double-blind review, which
means that both the reviewer and author identities are concealed from the reviewers, and vice versa,
throughout the review process.) Since 2021, each paper will be considered by three reviewers from
several institutions.
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Research areas

The committees will be judging the “Best Paper Award” for the articles that are presented at the forum.
The work must be in accordance with article quality criteria of the experts and the seen as unique, based
on assessment ratings from the experts. Final decisions will be made by the Conference Committee.

Business Management, Marketing, Finance and Accounting

Technology Management

Other related topics in Technology and Business Management

Major Topic Areas

Accounting

Acrtificial Intelligence
Banking

Business

ESG — Environmental, Social, and Governance

Communication

Data Analytics

Digital Business

Digital Technology
E-Business

Economics
Entrepreneurship

Climate Change

Finance

Health Safety & Environment
International Business
Management

Operations Management
Supply Chain Management
Tourism & Heritage
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Consultants

1.

Assistant Professor Dr. Khongphu Nimanandh

Editorial Board

1.
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Professor Dr. Paul Patterson

Professor Dr. Natalia Yannopoulou

Associate Professor Dr. Narumon Kimpakorn
Associate Professor Dr. Yuzuru Utsunomiya
Assistant Professor Dr. Koblarp Chandrasapth
Assistant Professor Dr. Anin Dhanasin Rupp
Dr. Damrongsak Naparat

Peer Reviewers
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11.
12.
13.

14.
15.
16.
17.
18.
19.
20.

Professor Dr. Idris Gautama So

Professor Dr. Mohammad Hamsal

Professor Dr. Nopadol Rompho

Associate Professor Dr. Adisak Theeranuphattana
Associate Professor Dr. Amonrat Thoumrungroje
Associate Professor Dr. Jiroj Buranasiri
Associate Professor Dr. Naruanard Sarapaivanich
Associate Professor Dr. Narumon Kimpakorn
Associate Professor Dr. Patchara Tantiprabha
Associate Professor Dr. Pattaragit Netiniyom
Associate Professor Dr. Ravi Lonkani

Associate Professor Dr. Siriwut Buranapin

Associate Professor Dr. Vesarach Aumeboonsuke

Associate Professor Dr. Vuttichat Soonthonsmai
Assistant Professor Dr. Anin Dhanasin Rupp
Assistant Professor Dr. Attapong Peeracheir
Assistant Professor Dr. Chaiwuth Tangsomchai

Assistant Professor Dr. Chayakrit Asvathitanont

Assistant Professor Dr. Chuanchuen Akkawanitcha

Assistant Professor Dr. Kanvalai Nontakaew Ferry
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Chiang Mai University, Thailand

University of New South Wales,
Australia

Newcastle University Business School,
United Kingdom

Chiang Mai University, Thailand
Nagasaki University, Japan

Chiang Mai University, Thailand
Chiang Mai University, Thailand
Chiang Mai University, Thailand

BINUS University, Indonesia
BINUS University, Indonesia
Thammasat University, Thailand
Chiang Mai University, Thailand
Mahidol University, Thailand
Thammasat University, Thailand
Chiang Mai University, Thailand
Chiang Mai University, Thailand
Chiang Mai University, Thailand
Kasetsart University, Thailand
Chiang Mai University, Thailand
Chiang Mai University, Thailand
National Institute of Development
Administration, Thailand
Burapha University, Thailand
Chiang Mai University, Thailand
Chiang Mai University, Thailand
Chiang Mai University, Thailand
Thammasat University, Thailand
Silpakorn University, Thailand
Burapha University, Thailand
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Peer Reviewers
21.
22,
23.

Assistant Professor Dr. Karoon Suksonghong Burapha University, Thailand

Assistant Professor Dr. Kemakorn Chaiprasit Chiang Mai University, Thailand

Assistant Professor Dr. Marisa Laokulrach National Institute of Development
Administration, Thailand

24.
25.
26.

27.

Assistant Professor Dr. Nopphon Tangjitprom Thammasat University, Thailand

Assistant Professor Dr. Pimmanee Rattanawicha Chulalongkorn University, Thailand
Chiang Mai University, Thailand

Mahidol University, Thailand

Assistant Professor Dr. Pitima Diskulnetivitya

Assistant Professor Dr. Ploy Sud-On

28.  Assistant Professor Dr. Saranya Kantabutra Chiang Mai University, Thailand
29. Assistant Professor Dr. Somboon Kulvisaechana Thammasat University, Thailand
30. Dr. Annop Peungchuer Thammasat University, Thailand
31. Dr. Chrisanty V. Layman BINUS University, Indonesia
32. Dr. Elfindah Princes BINUS University, Indonesia
33. Dr. Evelyn Hendriana BINUS University, Indonesia
34. Dr. Faisal Binsar BINUS University, Indonesia
35. Dr.Jimmy Lizardo BINUS University, Indonesia
36. Dr. Julbintor Kembaren BINUS University, Indonesia
37. Dr. Marindra Bawono BINUS University, Indonesia
38. Dr. Mohammad Ichsan BINUS University, Indonesia
39. Dr. Rano Kartono Rahim BINUS University, Indonesia
40. Dr. Sabar Aritonang Rajagukguk BINUS University, Indonesia
41. Dr. Sri Bramantoro Abdinagoro BINUS University, Indonesia
42. Dr. Tinikan Sungsuwan Burapha University, Thailand
43. Dr. Yasinta Indrianti BINUS University, Indonesia
44. Dr. Yuniarty Yuniarty BINUS University, Indonesia
45. Dr. Yunita Wijaya BINUS University, Indonesia
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Agenda

Global Technology and Business Management Conference: GTBMC 2025

28 November 2025
Venue: Chiang Mai Marriott Hotel, Thailand

Organized by Chiang Mai University Business School, Chiang Mai University in collaboration
with the Association of Certified Thai Accounting Practices, the Thai CPA Firms Association

and BINUS Business School, BINUS University

Time (BKK) UTC+7

08.30 — 09.00 hrs.

Registration - in front of the Grand Ballroom, 2" floor

09.00 — 09.20 hrs.

Opening Remarks by

e Associate Professor Dr. Narumon Kimpakorn
GTBMC Conference Chair

e Assistant Professor Dr. Anin Dhanasin Rupp
Editor-in-Chief of the GTBMC Conference

09.20 — 10.40 hrs.

Seminar Presentation (presentation 15 min., Q&A 5 min./paper)
GTBMC 1 : Voyage Room, 3" floor

GTBMC 2 : Journey Room, 3 floor

GTBMC 3 : Expedition Room, 3" floor

10.40 — 11.00 hrs.

Morning Refreshments

11.00 — 12.00 hrs.

Seminar Presentation (presentation 15 min., Q&A 5 min./paper)
GTBMC 1 : Voyage Room, 3" floor

GTBMC 2 : Journey Room, 3 floor

GTBMC 3 : Expedition Room, 3" floor

12.00 - 13.00 hrs.

Lunch

13.00 — 15.00 hrs.

Seminar Presentation (presentation 15 min., Q&A 5 min./paper)
GTBMC 1 : Voyage Room, 3" floor

GTBMC 2 : Journey Room, 3" floor

GTBMC 3 : Expedition Room, 3" floor

15.00 — 15.20 hrs.

Coffee Break

15.20 — 15.30 hrs.

Welcome Remarks by
Assistant Professor Dr. Khongphu Nimanandh
Dean of Chiang Mai University Business School, Chiang Mai University

15.30 — 16.20 hrs.

Topic: “From Al Hype to Business Moat: SCBX R&D Driven Innovation”
Keynote Speaker: Dr. Tutanon Sinthuprasith
Head of Research and Development, SCBX

16.20 - 17.10 hrs.

Topic: “Customer Reinvention in the Gen AI Era”
Keynote Speaker: Mr. Sunard Thanasanaksorn
Managing Director, Accenture Song (Thailand)

17.10 — 18.00 hrs.

Topic: “From Knowledge to Impact: Turning Research Into Real-World
Solutions with AI”
Keynote Speaker: Mr. Dave Malhotra

CEO & Lead Hustler at ShakeSphere

18.00 — 20.00 hrs.

Award Ceremony & Group Photos & Dinner




GTBMC Oral Presentation Schedule

Time(BKK) GTBMC 1 GTBMC 2 GTBMC 3
UTC+7 (Voyage Room) (Journey Room) (Expedition Room)
09.20 — 09.40 hrs. | Paper ID: Al Paper ID: B1 Paper ID: C1

The Effects of
Reciprocal Tariffs on the
Thai Economy

The Mediating Effect of Work
Environment Moderated by
Employer Attractiveness
Towards Work Engagement of
Professional Workers in
Indonesia

The Role of Atrtificial
Intelligence in Mitigating
Overtourism to Reach
Sustainable Competitive
Advantage of Destination
Management Organizations

09.40 — 10.00 hrs.

Paper ID: A2

The Factors Influence
Investment Decision on
Lao Securities Exchange
of Lao Population in
Vientiane Capital

Paper ID: B2

Conceptual Research on
Employee Performance in the
Top 10 Generation Z
Ministries/Institutions of the
Indonesian Central
Government: The Role of
Perceived Overqualification,
Digital Work Culture, Career
Growth Expectation, and
Intrinsic Motivation
Moderated by Rewards

Paper ID: C2

Unlocking Corporate
Sustainability Performance
in the Palm Oil Industry in
Indonesia: A Conceptual
Framework on the Strategic
Role of Sustainability
Culture

10.00 — 10.20 hrs.

Paper ID: A3
Modeling Regional
Employment in Japan:
The Role of Firm Size,
Capital, and Spatial
Dynamics

Paper ID: B3

Agility, Culture, and
Innovation: Reimagining
Public Service Through
Dynamic Capabilities in
Indonesian Immigration

Paper ID: C3

Tracing The Evolution of
Marketing Performance
Research Through A
Bibliometric Mapping

10.20 — 10.40 hrs.

Paper ID: A4
Role of Financing
Constraints in
Moderating the
Innovation —
Performance Nexus

Paper ID: B4

Bridging Tradition and
Strategy: Paternalistic
Leadership, Musyawarah
Mufakat, and Strategic
Alignment in Indonesian
Organizations : An Empirical
Inquiry into Cultural
Leadership and Employee
Performance in Emerging
Markets

Paper ID: C4
Independent Musicians
Strategies to Increase
Appeal in the Midst of the
Competition of the Digital
Age Music Industry

10.40 — 11.00 hrs.

Morning Refreshments

11.00 — 11.20 hrs.

Paper ID: A5
Improvement of
Production Planning and
Feed Distribution in an
Animal Feed Factory
Using Priority Rules: A
Case Study of a Bulk
Feed Production Facility

Paper ID: BS

Retaining Cabin Crew in a
High-Demand Industry: A
Conceptual Framework on
Turnover Intention in
Indonesian Airlines

Paper ID: C5

Linking Emotional Benefit,
Relationship Quality, and
Corporate Reputation to
Customer Retention in ISP
B2B Segment : The
Mediating Role of Customer
Experience

ERG
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GTBMC Oral Presentation Schedule

Time(BKK) GTBMC 1 GTBMC 2 GTBMC 3
UTC+7 (Voyage Room) (Journey Room) (Expedition Room)
11.20 —11.40 hrs. | Paper ID: A6 Paper ID: B6 Paper ID: C6

Application of ABC
Analysis Principles for
Product Grouping to
Analyze Optimal
Placement Positions

Between Metrics and
Meaning: Institutional Roles
and Experiences in
International Research
Collaboration at Indonesian
Private Universities

The Predictability Paradox:
How Promotion
Predictability in Live
Streaming Commerce Shift
Consumers from Impulsive
to Strategic Planning

11.40 —12.00 hrs.

Paper ID: A7

A Study and Comparison
of Demand Forecasting
Method between
Machine Learning
Techniques and
Traditional Statistical
Time Series Forecasting:
A Plastics Manufacturer
Case

Paper ID: B7

Green Innovation and Digital
Maturity as Antecedents of
Green Corporate Governance
to Achieve Company
Sustainability Performance
Moderated by Government
Regulation — Conceptual
Framework (Study in
Indonesia Chemical Industry)

Paper ID: C7
Understanding Consumer
Loyalty of Qris Digital
Payment Systems: An
Analysis of Factors
Influencing Satisfaction and
Loyalty

12.00 — 13.00 hrs.

Lunch

13.00 — 13.20 hrs.

Paper ID: A8

Street Business in Nepal
Contribution to the
Economic Growth and
Poverty Reduction

Paper ID: B8

From Culture to Commitment:
A Preliminary Investigation of
How Organisational Factors
Shape Green Hotel Outcomes
in Indonesia Emerging
Markets

Paper ID: C8

Generating Public Interest in
ETF Trading in IDX Amidst
Increased Competition from
New Investment Instruments

13.20 — 13.40 hrs.

Paper ID: A9

Analysis of the Key
Components of Creative
Tourism Experience in
the Context of Thailand

Paper ID: B9

The Influences of
Ambidextrous Leadership,
Market Demand and
Technology Adoption on Firm
Sustainability Mediated by
Dynamic Capabilities and
Moderated by Government
Regulation on Indonesia
Footwear Manufacturing
Industry: A Conceptual
Framework

Paper ID: C9

Individual Al Ambidexterity
and Corporate Value
Creation: A
Microfoundational
Perspective from Indonesian
Enterprises

13.40 — 14.00 hrs.

Paper ID: A10

Impact of Access to
Credit on Agricultural
Production Efficiency: A

Paper ID: B10

Building an Entrepreneurship
Model in the Electric Vehicle
Industry: Struggling or

Paper ID: C10

The Influence of Synergy
between Knowledge, Skills,
Attitude, and Mindset on the

Case Study of Maize Sustaining Sustainability of Micro- and
Farmers in Oudomxay Small-Scale Businesses
Province, Lao PDR Among the TDA
Community in Indonesia
X
GLOBAL
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GTBMC Oral Presentation Schedule

Time(BKK) GTBMC 1 GTBMC 2 GTBMC 3
UTC+7 (Voyage Room) (Journey Room) (Expedition Room)
14.00 — 14.20 hrs. | Paper ID: All Paper ID: B11 (Online)

Reuse and Recycling
Strategies for End-of-

Determinants of Financial
Behavior of High School

Students in the Three Southern
Border Sub-regions of
Thailand

Life Lithium-lon
Batteries from Electric
Vehicles: Technological
Developments and
Business Prospects

15.00 — 15.20 hrs.

Coffee Break

15.20 — 15.30 hrs.

Welcome Remarks by
Assistant Professor Dr. Khongphu Nimanandh
Dean of Chiang Mai University Business School, Chiang Mai University

15.30 — 16.20 hrs.

Topic: “From AI Hype to Business Moat: SCBX R&D Driven Innovation”
Keynote Speaker: Dr. Tutanon Sinthuprasith
Head of Research and Development, SCBX

16.20 - 17.10 hrs.

Topic: “Customer Reinvention in the Gen Al Era”
Keynote Speaker: Mr. Sunard Thanasanaksorn
Managing Director, Accenture Song (Thailand)

17.10 — 18.00 hrs.

Topic: “From Knowledge to Impact: Turning Research Into Real-World Solutions
with AI”
Keynote Speaker: Mr. Dave Malhotra

CEO & Lead Hustler at ShakeSphere

18.00 — 20.00 hrs.

Award Ceremony & Group Photos & Dinner

Moderators
Al-A4
A5 - A7
A8 - All
B1-B4
B5 - B7
B8 - B11
Cl-C4
C5-Cl10

Assistant Professor Dr. Yosuke Kakinuma
Assistant Professor Dr. Warat Winit

Assistant Professor Dr. Pichayalak Pichayakul
Associate Professor Dr. Naruanard Sarapaivanich
Assistant Professor Dr. Pitima Diskulnetivitya
Dr. Damrongsak Naparat

Assistant Professor Dr. Koblarp Chandrasapth
Dr. Pagon Gatchalee
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Global Technology and Business Management Conference: GTBMC

GTBMC 1 Voyage Room, 3 floor

CONTENT Page

Al | The Effects of Reciprocal Tariffs on the Thai Economy 2
Kanyawee Utchin, Akewisut Utchin and Lerson Kirasamuthranon

A2 | The Factors Influence Investment Decision on Lao Securities Exchange of Lao 3
Population in Vientiane Capital
Chanhthasouk Lathsaath, Chanthavone Phommathep, Somphathai Inthavong,
Ananthala Nakhiengchan and Khamfong Sivongxay

A3 | Modeling Regional Employment in Japan: The Role of Firm Size, Capital, and 4
Spatial Dynamics
Yuzuru Utsunomiya

A4 | Role of Financing Constraints in Moderating the Innovation — Performance Nexus 5
Qi Wang and Karoon Suksonghong

A5 | Improvement of Production Planning and Feed Distribution in an Animal Feed 6
Factory Using Priority Rules: A Case Study of a Bulk Feed Production Facility
Boonyarit Moratsathain and Anirut Kantasaard

A6 | Application of ABC Analysis Principles for Product Grouping to Analyze Optimal 7
Placement Positions
Piriya Sanitpakdee and Anirut kantasa-ard

A7 | A Study and Comparison of Demand Forecasting Method between Machine 8
Learning Techniques and Traditional Statistical Time Series Forecasting: A
Plastics Manufacturer Case
Chaichana Areevijitwong and Anirut Kantasa-ard

A8 | Street Business in Nepal Contribution to the Economic Growth and Poverty 9
Reduction
Nobuo Hirohata and Kazuhiro Fukuyo

A9 | Analysis of the Key Components of Creative Tourism Experience in the Context of 10

Thailand
Atit Wongwaitrakarn, Chavalit Ratanatamskul, Attawith Sudsang and
Santidhorn Pooripakdee




Global Technology and Business Management Conference: GTBMC
GTBMC 1 Voyage Room, 3 floor

CONTENT Page

A10 | Impact of Access to Credit on Agricultural Production Efficiency: A Case Study of 11
Maize Farmers in Oudomxay Province, Lao PDR

Ananthala Nakhiengchan, Chanhthasouk Lathsaath, Thonmy Keokinnaly and
Moukdavanh Phiarath

All | Reuse and Recycling Strategies for End-of-Life Lithium-lon Batteries from 12
Electric Vehicles: Technological Developments and Business Prospects

Kazuhiro Fukuyo and Nobuo Hirohata




Global Technology and Business Management Conference: GTBMC

GTBMC 2 Journey Room, 3" floor

CONTENT

Page

Bl

The Mediating Effect of Work Environment Moderated by Employer
Attractiveness Towards Work Engagement of Professional Workers in Indonesia
Ahimsa Xavier Prasasta Hindarto, Sasmoko, Sri Bramantoro Abdinagoro and
Nugroho Juli Setiadi

13

B2

Conceptual Research on Employee Performance in the Top 10 Generation Z
Ministries/Institutions of the Indonesian Central Government: The Role of
Perceived Overqualification, Digital Work Culture, Career Growth Expectation,
and Intrinsic Motivation Moderated by Rewards

Felix Ade Agusta Kurniawan and Rano Kartono Rahim

14

B3

Agility, Culture, and Innovation: Reimagining Public Service Through Dynamic
Capabilities in Indonesian Immigration

Irvan Triansyah

15

B4

Bridging Tradition and Strategy: Paternalistic Leadership, Musyawarah Mufakat,
and Strategic Alignment in Indonesian Organizations: An Empirical Inquiry into
Cultural Leadership and Employee Performance in Emerging Markets

Abdul Kadir Abdus Syakur

16

B5

Retaining Cabin Crew in a High-Demand Industry: A Conceptual Framework on
Turnover Intention in Indonesian Airlines
Ardiansyah Rachmatdianto, Engkos Achmad Kuncoro, Adilla Anggraeni and

Arta Moro Sundjaja

17

B6

Between Metrics and Meaning: Institutional Roles and Experiences in
International Research Collaboration at Indonesian Private Universities

Lea Simek

18

B7

Green Innovation and Digital Maturity as Antecedents of Green Corporate
Governance to Achieve Company Sustainability Performance Moderated by
Government Regulation — Conceptual Framework (Study in Indonesia Chemical
Industry)

Eka Marlina and Sri Bram Abdinagoro

19




Global Technology and Business Management Conference: GTBMC
GTBMC 2 Journey Room, 3" floor

CONTENT Page

B8 | From Culture to Commitment: A Preliminary Investigation of How Organisational | 20
Factors Shape Green Hotel Outcomes in Indonesia Emerging Markets

Fitri Utami Alex, Idris Gautama So, Pantri Heriyati and Jimmy Sadeli

B9 | The Influences of Ambidextrous Leadership, Market Demand and Technology 21
Adoption on Firm Sustainability Mediated by Dynamic Capabilities and
Moderated by Government Regulation on Indonesia Footwear Manufacturing
Industry: A Conceptual Framework

Djoni Surya and Rano Kartono Rahim

B10 | Building an Entrepreneurship Model in the Electric Vehicle Industry: Struggling 22
or Sustaining
Antonius Rainier Haryanto, Mohammad Hamsal, Sri Bramantoro Abdinagoro and

Rano Kartono Rahim

B11 | Determinants of Financial Behavior of High School Students in the Three Southern | 23
Border Sub-regions of Thailand
Sorfina Densumite, Jetsada Laipaporn and Nurin Dureh




Global Technology and Business Management Conference: GTBMC

GTBMC 3 Expedition Room, 3" floor

CONTENT Page
C1 | The Role of Artificial Intelligence in Mitigating Overtourism to Reach Sustainable 24
Competitive Advantage of Destination Management Organizations
Lya Anggraini and Pantri Heriyanti
C2 | Unlocking Corporate Sustainability Performance in the Palm Oil Industry in 25
Indonesia: A Conceptual Framework on the Strategic Role of Sustainability
Culture
Susy Harjanti and Rano Kartono Rahim
C3 | Tracing The Evolution of Marketing Performance Research Through A 26
Bibliometric Mapping
Carola Basuki and Evelyn Hendriana
C4 | Independent Musicians Strategies to Increase Appeal in the Midst of the 27
Competition of the Digital Age Music Industry
Irvan Azis, Idris Gautama, Primidya Kartika Miranda Soesilo and Evelyn Hendriana
C5 | Linking Emotional Benefit, Relationship Quality, and Corporate Reputation to 28
Customer Retention in ISP B2B Segment : The Mediating Role of Customer
Experience
Victor Sihombing
C6 | The Predictability Paradox: How Promotion Predictability in Live Streaming 29
Commerce Shift Consumers from Impulsive to Strategic Planning
Aries and Evelyn Hendriana
C7 | Understanding Consumer Loyalty of Qris Digital Payment Systems: An Analysis 30
of Factors Influencing Satisfaction and Loyalty
Christine Thio Jaury
C8 | Generating Public Interest in ETF Trading in IDX Amidst Increased Competition 31
from New Investment Instruments
Dwi Sapto Febriantaka Ma and Dezie Leonarda Warganegara
C9 | Individual Al Ambidexterity and Corporate Value Creation: A Microfoundational 32

Perspective from Indonesian Enterprises
Prajitno Soenardi, Haryanto Prabowo, Sevenpri Candra S.Kom and
Willy Gunadi. S.Kom




Global Technology and Business Management Conference: GTBMC
GTBMC 3 Expedition Room, 3" floor

CONTENT Page
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THE EFFECTS OF RECIPROCAL TARIFFS ON
THE THAI ECONOMY

Kanyawee Utchin®, Akewisut Utchin™ and Lerson Kirasamuthranon™

*

ABSTRACT

Earlier this year, Donald Trump was sworn in as President of the United States of
America for his second term. Since then, he has released a multitude of policies which were
part of his Make America Great Again campaign. It’s without a doubt that many of those
policies are extreme if not radical. Of his many policies one stands out more notably, it’s a
policy that stands to impact not just America but the entire world. On the 6th of April, Trump
launched his reciprocal tariff policy leaving the world at a standstill. According to him, his
reciprocal tariff policy was meant to counter the trade deficiency the United States had with its
trading partners. Since then, many nations including Thailand have scrambled to negotiate
deals with Trump hoping for a more lenient tariff rate.

Economists have since speculated about the effects that these tariffs will have on the
global economy. Since the United States is Thailand’s largest export partner, it’s inevitable that
the tariffs won’t have any effects on the Thai economy. As the tariff has only been put into
effect on the 1st of August, the effects are still unknown. As such, by relying on past
information and statistics, this paper will examine the impacts that the tariffs will have on the
Thai economy as well as the different industries that will be impacted.

Keywords: Tariff, Economics, Industries

* Student at the Regent's International School Bangkok, Thailand

** Student at the Experiential Learning in Business and Technology Law (LLBEL), Faculty of Law Chulalongkorn
University, Thailand

*** Associate Professor Dr., Lecturer of College of Industrial Technology, King Mongkut's University of
Technology North Bangkok, Thailand
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THE FACTORS INFLUENCE INVESTMENT DECISION ON LAO
SECURITIES EXCHANGE OF LAO POPULATION IN VIENTIANE
CAPITAL

Chanhthasouk Lathsaath®, Chanthavone Phommathep™, Somphathai Inthavong™,
Ananthala Nakhiengchan™" and Khamfong Sivongxay™"

ABSTRACT

This study investigates the determinants of investment decisions in the Lao Securities
Exchange (LSX) by employing a quantitative survey of 400 individual investors in Vientiane
Capital. Data were analyzed using an ordered logistic regression model to examine the
influence of demographic, cognitive, and behavioral factors on investment decision-making.
The results reveal that financial literacy, peer influence, stock market knowledge, risk attitude,
and participation in investment seminars exert significant positive effects on investment
decisions. Age demonstrates a modest but significant negative relationship, indicating that
younger investors are more likely to participate in the LSX. In contrast, gender, marital status,
education level, and occupation were found to have no statistically significant effects.
These findings suggest that behavioral and informational variables are more decisive than basic
demographics in shaping investment behavior in an emerging capital market. The study
contributes to the literature on behavioral finance by providing context-specific evidence from
Laos and offers practical implications for policymakers and market operators seeking to
enhance investor participation and strengthen the role of the LSX in national economic
development.

* Lecturer at the department of Finance, Banking Institute, Bank of the Lao P.D.R

** Ph.D., Lecturer at Banking Institute, Bank of the Lao P.D.R

** Lecturer at the department of Finance, Banking Institute, Bank of the Lao P.D.R
" Lecturer at the department of Finance, Banking Institute, Bank of the Lao P.D.R
" Lecturer at the department of HR, Banking Institute, Bank of the Lao P.D.R
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MODELING REGIONAL EMPLOYMENT IN JAPAN:
THE ROLE OF FIRM SIZE, CAPITAL, AND SPATIAL DYNAMICS

Yuzuru Utsunomiya*

ABSTRACT

This study examines the spatial and structural determinants of gender-disaggregated
employment across Japan’s 47 prefectures using the 2021 Economic Census for Business
Activity. A multivariate Bayesian framework compares two spatial specifications: Intrinsic
Conditional Autoregressive (ICAR) random effects and a Simultaneous Autoregressive (SAR)
spatial-lag component to account for residual spatial dependence. Enterprise density (number
of firms) emerges as the most stable predictor of employment for both genders, while firm size
and capital are also positively associated with regional employment levels. Industry-specific
intercepts reveal that female employment is concentrated in social insurance and education-
adjacent sectors, while fisheries and selected manufacturing are male-dominant. Spatial effects
are smaller than firm-size predictors but remain informative: the SAR model yields sharper
spatial clustering, whereas the ICAR specification captures smooth residual heterogeneity.
Enterprise size dominates spatial terms in explaining prefectural employment for both genders;
SAR highlights sharper clustering than ICAR. Model comparison via LOOIC indicates similar
predictive fit, with SAR producing more pronounced local clusters relative to ICAR’s smooth
residual field. Policy implications include strengthening small and medium-sized enterprise
ecosystems and sector-specific equity measures.
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ROLE OF FINANCING CONSTRAINT IN MODERATING
THE INNOVATION - PERFORMANCE NEXUS

Qi Wang" and Karoon Suksonghong™

ABSTRACT

This study examines the complex relationship between corporate innovation and firm
performance, focusing on the moderating role of financial leverage as a financing constraint.
Using data from non-financial firms listed on China’s Shanghai and Shenzhen A-share markets
(2013-2022), we apply fixed-effects panel models to analyze this interaction. Results show
that innovation inputs (R&D expenditure) and outputs (patent citations) positively affect
market value (Tobin’s Q), while their impact on accounting performance (ROA, ROE) is mixed
and often delayed by one year. Importantly, financial leverage significantly weakens the
innovation-performance link, with high debt levels reducing the benefits of innovation,
especially for capitalized R&D and overall R&D intensity. These findings are robust across
alternative performance measures and model specifications. This research underscores the
critical role of capital structure, offering insights for managers optimizing innovation financing
and policymakers addressing credit constraints for innovative firms.

Keywords: Innovation, Firm Performance, Financial Leverage, Financing Constraint, R&D,
Moderating Effect, China
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IMPROVEMENT OF PRODUCTION PLANNING AND FEED
DISTRIBUTION IN AN ANIMAL FEED FACTORY USING PRIORITY
RULES: A CASE STUDY OF A BULK FEED
PRODUCTION FACILITY

Boonyarit Moratsathain * and Anirut Kantasaard **

ABSTRACT

This research aims to improve the production plan and distribution of bulk animal feed
in animal feed mills by applying Priority Rules and Scheduling Techniques. This research
aims to solve the major problem of “full destination bin” which results in production stoppage
and delivery delay, affecting customer satisfaction and competitiveness. The current situation
is analyzed using Fishbone Diagram and the main causal factors are identified in 4 areas:
Man, Machine, Material and Method, which indicate the inconsistency between the
production plan and the food loading plan. The study compared three prioritization rules:
Earliest Due Date (EDD), Shortest Processing Time (SPT), and Longest Processing Time
(LPT) using both forward and backward scheduling. The results showed that EDD was the
most efficient, reducing the total customer delay (632 minutes) compared to SPT (1,376
minutes) and LPT (2,222 minutes). Although Backward Scheduling can theoretically reduce
the total production time, it is difficult to implement in practice due to the overlapping of
shared resources. In contrast, Forward Scheduling with EDD rule was proven through
Python's simpy framework simulation to be a more efficient approach, enabling continuous
production, reducing overflow and ensuring on-time delivery. Furthermore, the research also
proposes additional approaches, such as pre-loading, to reduce delivery delays. This research
presents a practical framework for improving the operational efficiency of Make-to-Order
(MTO) systems, especially in cases with storage constraints and strict delivery time
requirements.

Keywords: Production Planning, Feed Distribution, Priority Rules, Scheduling, Bulk Animal
Feed, Make-to-Order (MTO), Simulation, Python
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APPLICATION OF ABC ANALYSIS PRINCIPLES FOR PRODUCT
GROUPING TO ANALYZE OPTIMAL PLACEMENT POSITIONS

Piriya Sanitpakdee” and Anirut kantasa-ard™

ABSTRACT

This study aims to apply the ABC Analysis technique for product classification and
optimize warehouse space utilization to improve inventory management efficiency. Utilizing
real operational data from January to December 2023, the research analyzes 904 product items
and employs Excel Solver to calculate optimal placement positions within the storage layout.

The analysis reveals that the existing warehouse can accommodate 1,542 pallets using
approximately 2,839.44 cubic meters of space, while the total available capacity is 4,435.2
cubic meters. By applying optimization techniques, the warehouse can increase its pallet
capacity to 2,409 units, effectively reducing the proportion of unused space from 35.98% to
13.32%, yielding a 22.66% improvement in space utilization. This space efficiency translates
into a projected cost savings of approximately 864,388.80 THB annually, based on current
rental rates for offsite storage.

Limitations of the study include the reliance on a one-year dataset, which may not reflect
seasonal demand fluctuations or long-term trends. Furthermore, product classification was
primarily based on pallet height without incorporating other operational factors such as picking
frequency or inventory turnover rates.

Practical recommendations include integrating ABC-based slotting with intelligent
warehouse systems (e.g., Smart Slotting) to enable real-time adjustments and improved
responsiveness. Future research could compare ABC Analysis with alternative classification
techniques such as XYZ Analysis and explore hybrid models to enhance accuracy and
adaptability in dynamic inventory environments.

Keywords: ABC Analysis, Inventory Management, Warehouse Optimization, Space
Utilization, Product Classification
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A STUDY AND COMPARISON OF DEMAND FORECASTING
METHOD BETWEEN MACHINE LEARNING TECHNIQUES AND
TRADITIONAL STATISTICAL TIME SERIES FORECASTING:
A PLASTICS MANUFACTURER CASE

Chaichana Areevijitwong “and Anirut Kantasa-ard ™

ABSTRACT

The growing demand and operational challenges faced by a case study company,
emphasizing the need to improve resource efficiency beyond machine capacity.
Demand forecasting is highlighted as a critical step in shaping strategies such as inventory
policies and prioritizing finished goods to better meet customer needs under constraints like
raw material planning, storage space, and service level targets This research aims to compare
traditional forecasting methods with machine learning models to enhance forecasting accuracy
to show that company should recognize the necessity of managing supply chain volatility or
not today's environment, they can consider this research to evaluate whether to adjust their
demand forecasting methods within the company. A Plastics Manufacturer case study's primary
sales data from April 2021 to March 2024 (36 months) was analyzed, focusing on 7 key
products selected using Pareto analysis it is reasoned that the cumulative sales of products in
the group that significantly impact the company (80% of the cumulative sales over 36 months)
should be selected from a total of 36 items and explores the potential of machine learning.
Machine learning models, particularly those handling large and complex datasets, can improve
demand forecasting accuracy by capturing non-linear relationships. The research compares
traditional forecasting methods like Moving average ARIMA and exponential smoothing with
machine learning techniques such as Artificial Neural Networks (ANN), Recurrent Neural
Networks (RNN), and Long Short-Term Memory (LSTM) networks.

Findings indicate that machine learning models offer higher accuracy and adaptability in
volatile market conditions. Specifically, RNN achieved the lowest Mean Absolute Percentage
Error (MAPE) for SKUO2 at 7.61%. When comparing the performance between machine
learning techniques and traditional statistical time series forecasting methods results revealed
that machine learning techniques outperformed traditional statistical methods in 57% of the
tested SKUs, indicating a higher overall accuracy and adaptability. Specifically, models such
as Artificial Neural Networks (ANN) and Recurrent Neural Networks (RNN) demonstrated
superior performance in handling complex and non-linear sales patterns, while traditional
methods like Simple Moving Average (SMA) were more effective for stable and less volatile
data. If businesses recognize the necessity of managing supply chain volatility in today's
environment, they can consider this research to evaluate whether to adjust their demand
forecasting methods within the company.

Keywords: Demand Forecasting, Machine Learning, Neural Network, Pareto Analysis, Time
Series Forecasting
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STREET BUSINESS IN NEPAL CONTRIBUTION TO THE
ECONOMIC GROWTH AND POVERTY REDUCTION

Nobuo Hirohata™ and Kazuhiro Fukuyo™

ABSTRACT

The proportion of street businesses is approximately 3.7% of all establishments in
Nepal. Main sectors are ‘wholesale and retail trade, and food service activities sector’, and
‘accommodation and food service activities sector’. The features of street business are 1) the
proportion of female representatives is relatively high in street businesses compared with other
establishments, 2) the proportion of street businesses of all establishments in cities is greater
than it in rural areas, and 3) the scale of business is limited in terms of the number of employees
and the area of the business premises. In this paper, profitability analysis by using the micro
data of the Economic Census of Nepal 2018 is adopted. Street business in Nepal can be
categorized with three business types. 1) services such as repairing household goods, footwear
and leather goods are the most profitable business, in contrast, 2) retail sales such as food and
beverage are less profitable, and 3) restaurant business is in the middle of them.
The profitability of street business is relatively high compared with other business. Conversely,
there are some issues on street business such as the difficulty of business finance, and the lack
of technical education. Street business contributes to the economic growth and poverty
reduction in Nepal, and the improvement of these constrains is important issue.

Keywords: Street Business, Informal Sector, Poverty Reduction, Profitability Analysis, Nepal
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ANALYSIS OF THE KEY COMPONENTS OF CREATIVE TOURISM
EXPERIENCE IN THE CONTEXT OF THAILAND

Atit Wongwaitrakarn*, Chavalit Ratanatamskul ™, Attawith Sudsang™"
and Santidhorn Pooripakdee™™

ABSTRACT

This study aims to develop the conceptual framework of creative tourism experience in
this research. At present, the concept has varied in previous studies and remains widely
explored. Here, the components of creative tourism experience have been explored and
analyzed within five dimensions: Escape and recognition, Peace of mind, Involvement,
Participant and interaction, and Learning. A qualitative approach was conducted. Data was
collected using in-depth interviews with ten experts in the tourism industry. The key informants
included professors, researchers, government officials, a startup in tech tourism, a community
leader, and an entrepreneur in Thailand's tourism sector. Using directed content analysis to
validate theories based on literature reviews from the perspectives of these experts. Theory-
based theme derives from five dimensions of creative tourism experience. The findings show
that 19 sub-categories were identified under the theory-based themes. This result enhanced the
dimensions of studies on creative tourism experiences. Additionally, to understand more
characteristics of creative tourism based on expert perspectives.

Keywords: Creative Tourism Experience, Escape, Recognition, Peace of mind, Involvement,
Participation, Interaction, Learning, Directed Content Analysis, Theory-Based Theme
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IMPACT OF ACCESS TO CREDIT ON AGRICULTURAL
PRODUCTION EFFICIENCY: A CASE STUDY OF MAIZE FARMERS
IN OUDOMXAY PROVINCE, LAO PDR

Ananthala Nakhiengchan®, Chanhthasouk Lathsaath™, Thonmy Keokinnaly™
and Moukdavanh Phiarath™"

ABSTRACT

This study examines the relationship between access to credit and agricultural production
efficiency among maize farmers in Oudomxay Province, Lao PDR. Using survey data from
396 farmers and a two-stage approach (DEA followed by fractional logit regression), we find
that access to credit is positively associated with higher efficiency. Farming experience and
ownership of non-agricultural assets also enhance efficiency, while older age and exposure to
natural disasters reduce efficiency. These findings highlight the importance of financial
inclusion and disaster risk management in improving maize production efficiency.

Keywords: Access to Credit, Maize Farmers, Production Efficiency, Data Envelopment
Analysis, Probit Model
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REUSE AND RECYCLING STRATEGIES FOR END-OF-LIFE
LITHIUM-ION BATTERIES FROM ELECTRIC VEHICLES:
TECHNOLOGICAL DEVELOPMENTS AND BUSINESS PROSPECTS

Kazuhiro Fukuyo™ and Nobuo Hirohata™

ABSTRACT

The rapid global diffusion of electric vehicles (EVs)—from 17,368 units in 2010 to 58
million in 2024—has created an urgent need to manage end-of-life (EoL) lithium-ion batteries
(LiBs), with waste rising from 96,850 tonnes (2021) to 233,800 tonnes (2023). This paper
synthesizes the technical pathways and business conditions for LiB recycling and reuse. We
distinguish recycling (material recovery) from reuse (continued battery function), noting that
EV packs are typically retired at 70-80% state-of-health (SOH). Reuse further separates into
remanufacturing for automotive return and repurposing for less demanding services, with
diagnostics—electrochemical, nondestructive, and data-driven—being the pivotal capability.
On recycling, we describe the end-to-end chain (collection, dismantling, metallurgical
recovery); Japan’s JARP captures only 22% of domestically generated used EV LiBs, and
manual dismantling often stops at the module level. The economics of pyrometallurgy
(e.g., smelting at 1,200-1,450 °C) and hydrometallurgy (black mass leaching and solvent
extraction) depend on the cathode chemistry (NMC/NCA vs. LFP) and logistics/dismantling
costs. EU policy now mandates collection, high recovery rates, and recycled-content targets,
while China enforces lifecycle traceability—together reshaping supply and investment. Reuse
in residential stationary storage is commercially promising, and our field operation of recycled
EV batteries has demonstrated multi-year stability (reduced SOH from approximately 70% to
56% over approximately 2,500 cycles). Cost benchmarks indicate competitiveness contingent
on fast, low-cost, scalable diagnostics. We conclude with priorities in design-for-disassembly
(DfD), process intensification, diagnostic standardization, and digital traceability to enable
bankable second-life and closed-loop material flows.

Keywords: Lithium-ion Battery, Electric Vehicle, Reuse, Recycle
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THE MEDIATING EFFECT OF WORK ENVIRONMENT
MODERATED BY EMPLOYER ATTRACTIVENESS TOWARDS
WORK ENGAGEMENT OF PROFESSIONAL WORKERS
IN INDONESIA

Ahimsa Xavier Prasasta Hindarto ~, Sasmoko™",
Sri Bramantoro Abdinagoro™" and Nugroho Juli Setiadi”

koskok

ABSTRACT

The increasing centrality of the gig economy, flexible work arrangements and the
pursuit of meaningful work are profoundly reshaping the professional landscape in Indonesia.
Understanding the drivers of work engagement is critical for organizational sustainability in
this evolving context. This conceptual research investigates the complex interplay between
self-efficacy, work-life balance and work engagement, using the work environment as a
mediator and employer attractiveness as a moderator. Within this study, it expands the social
cognitive theory (SCT) framework by proposing a mechanism of change through personal
factors including self-efficacy and WLB that are filtered through the quality of the work
environment before manifesting as work engagement. We construct self-efficacy as the direct
cognitive resource, while WLB acts as a dual personal/environmental factor. Furthermore,
employer attractiveness is theorized to be a contextual amplifier, magnifying the positive
influence of a supportive work environment on engagement. The findings conceptually imply
that achieving high work engagement requires organizations to not only hire competent
workers but also to actively shape a supportive environment where that competence can
thrive. This research proposes a scalable strategy for human capital innovation, aiming to
enhance the employee experience for professional workers across diverse sectors in Indonesia
within a generalized overview. Selectively, the research proposes a data collection with an
online questionnaire that will be analysed using PLS-SEM.

Keywords: Work Environment, Work Engagement, Employer Attractiveness, Self-Efficacy,
Work-Life Balance, Professional Workers, Indonesian Context
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CONCEPTUAL RESEARCH ON EMPLOYEE PERFORMANCE IN
THE TOP 10 GENERATION Z MINISTRIES/INSTITUTIONS OF THE
INDONESIAN CENTRAL GOVERNMENT: THE ROLE OF
PERCEIVED OVERQUALIFICATION, DIGITAL WORK CULTURE,
CAREER GROWTH EXPECTATION, AND INTRINSIC MOTIVATION
MODERATED BY REWARDS

Felix Ade Agusta Kurniawan” and Rano Kartono Rahim™

ABSTRACT

This conceptual study aims to analyze the influence of Perceived Overqualification
(POQ), Digital Work Culture, and Career Growth Expectation on the performance of
Generation Z employees in ministries and central government institutions, with Intrinsic
Motivation as a mediating variable and the reward system as a moderating variable.
Generation Z, recognized as digital natives with flexible work preferences, presents both
challenges and opportunities for human resource management, particularly in the public
sector, which tends to have more rigid work structures. In the context of the digital era and
shifting career expectations, the unique characteristics of Generation Z affect the way they
work and interact within bureaucratic organizational environments. Therefore, this study
examines the relationships between POQ, digital work culture, and career growth expectation
with intrinsic motivation, while also analyzing the mediating role of intrinsic motivation on
employee performance and the moderating effect of the reward system in strengthening or
weakening this relationship.

This study uses a quantitative-methods approach, combining in-depth interviews and
surveys, which were assessed through a quantitative scale. The data will be collected from 10
ministries/government institutions with the largest number of Generation Z employees, need
to be collected include employee performance metrics, perceived overqualification
assessments, digital work culture measures, career growth expectations, intrinsic motivation
levels, and reward system evaluations. The quantitative approach allows for precise
measurement and testing of the relationships between these variables, providing clear
evidence on how they affect performance outcomes.

The urgency of this research lies in the need for public sector institutions to better
understand and adapt to the changing workforce dynamics, particularly as Generation Z
becomes a significant part of the workforce. As these younger employees have distinct
characteristics and expectations, this study can guide the development of tailored human
resource management strategies, particularly in terms of motivation, career development, and
reward systems. These findings will be instrumental in optimizing the potential of Generation
Z in public sector organizations and will serve as a valuable reference for policy-making and
institutional adaptation to the evolving workforce landscape.

Keywords: Perceived Overqualification, Digital Work Culture, Career Growth Expectation,
Intrinsic Motivation, Reward System, Generation Z, Employee Performance, Public Sector
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AGILITY, CULTURE, AND INNOVATION: REIMAGINING PUBLIC
SERVICE THROUGH DYNAMIC CAPABILITIES IN INDONESIAN
IMMIGRATION

Irvan Triansyah”

ABSTRACT

Enhancing public sector performance amid digital disruption and the VUCA (Volatility,
Uncertainty, Complexity, and Ambiguity) landscape necessitates more than superficial or
structural reform. It requires the cultivation and operationalisation of dynamic capabilities,
strategic internal competencies that enable organisations to adapt and maintain resilience in
uncertain and rapidly shifting environments. Building on this premise, the present study
proposes the use of the dynamic capabilities framework to examine the potential synergistic
influence of ambidextrous leadership (as the people dimension), knowledge management (as
the process dimension), and digital innovation (as the technology dimension) on organisational
performance in Indonesia’s immigration offices. These institutions, as the first point of contact
for both citizens and foreign nationals, are strategically positioned in national governance,
security, and economic development. The study further aims to investigate the mediating role
of organisational agility, a capability enabling responsive adaptation to external and internal
shifts, and the moderating role of organisational culture, which may strengthen or weaken
these strategic relationships. By constructing a comprehensive model that encapsulates the
interdependence of leadership, institutional learning, technological competence, agility, and
cultural adaptability, this research intends to connect theoretical constructs with empirical
realities. In doing so, it seeks to enrich the academic discourse on public sector innovation
and to provide prospective insights for practitioners and policymakers striving to enhance
institutional performance in emerging economies. Rather than treating dynamic capabilities as
abstract concepts, the study positions them as actionable pathways for achieving resilient,
efficient, and citizen-centric public services in digitally transforming states.

Keywords: Ambidextrous Leadership, Knowledge Management, Digital Innovation, Public
Sector Performance, Organisational Agility, Organisational Culture, Digital Transformation
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BRIDGING TRADITION AND STRATEGY: PATERNALISTIC
LEADERSHIP, MUSYAWARAH MUFAKAT, AND STRATEGIC
ALIGNMENT IN INDONESIAN ORGANIZATIONS: AN EMPIRICAL
INQUIRY INTO CULTURAL LEADERSHIP AND EMPLOYEE
PERFORMANCE IN EMERGING MARKETS

Abdul Kadir Abdus Syakur”

ABSTRACT

This study investigates how paternalistic leadership and musyawarah mufakat shape
employee performance in Indonesian organizations, highlighting strategic alignment as the sole
mediating belief. Using a PRISMA-guided systematic review of studies published between
2014 and 2025 across Scopus, Web of Science, and accredited Indonesian journals, we
synthesized 42 articles addressing cultural leadership, alignment, and performance. Results
indicate that benevolent and moral paternalism consistently foster motivation, trust, and
commitment, whereas authoritarian paternalism shows context-dependent, curvilinear
effects—enhancing compliance in safety-critical settings but suppressing voice and innovation
in knowledge-driven contexts. Musyawarah mufakat enhances inclusivity and psychological
safety but risks generating “consensus paralysis” when not paired with clear strategic
alignment. To capture this contingency, we introduce the Deliberative-Alignment Fit (DAF)
as a novel construct evaluating the synergy between participatory climate and role clarity. Two
moderators refine the model: leader humility, which amplifies antecedent to alignment
pathways, and power distance orientation, which constrains alignment to performance
translation. By embedding Indonesian cultural logics within Self-Determination and Social
Exchange theories, the study bridges indigenous practices with global scholarship. Practical
implications emphasize privileging benevolence and morality, institutionalizing musyawarah
linked to strategic clarity, and training humble leaders. We also outline a PLS-SEM and
Response Surface Analysis design for empirical validation of mediation, moderation, and DAF
effects in Indonesian contexts.

Keywords: Employee Performance, Indonesia, Musyawarah Mufakat, Organizational Culture,
Paternalistic Leadership, Strategic Alignment
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RETAINING CABIN CREW IN A HIGH-DEMAND INDUSTRY: A
CONCEPTUAL FRAMEWORK ON TURNOVER INTENTION IN
INDONESIAN AIRLINES

Ardiansyah Rachmatdianto”, Engkos Achmad Kuncoro™, Adilla Anggraeni™

*k

and Arta Moro Sundjaja™

ABSTRACT

Improving airline performance in the post-pandemic period necessitates more than only
incremental modifications to human resources. With the resurgence of global aviation,
Southeast Asia is anticipated to have a 7.2% yearly increase in passenger traffic until 2043,
while the turnover rate for cabin crew has escalated to 18%, hence raising cost and jeopardizing
service dependability. This study establishes a conceptual framework based on the Job
Demands Resources (JD-R) viewpoint to elucidate turnover intention among Indonesian cabin
crew. The concept distinguishes between occupational demands, such as workload, erratic
schedules, time constraints, unruly passengers, from psychological needs which encompass
emotion control, conflict resolution, and ongoing safety awareness. Both are projected to erode
organizational commitment, but employment resources such as equitable rostering, supervisor
assistance, training, and protected recuperation opportunities are predicted to increase
commitment. Organizational commitment serves as the immediate mediator connecting these
job factors to turnover intention. Individual adaptability, defined by cognitive reappraisal and
continuous learning, is presented as a boundary condition that enhances the beneficial impact
of resources and mitigates the uncertainty of demands. Within the framework of Indonesian
airlines, the model synthesizes institutional practices and human capacity development into a
cohesive route that elucidates why crews in analogous situations may exhibit varying retention
results. By delineating construct boundaries, elucidating directional relationships, and
integrating cultural contingencies, the study links theoretical constructs with operational
realities and reconceptualizes turnover intention as a controllable result of designable work
systems interacting with cultivable human capacities.

Keywords: Turnover Intention, Cabin Crew, Individual Adaptability, Organizational
Commitment, JD-R Framework, Indonesian Airlines
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BETWEEN METRICS AND MEANING: INSTITUTIONAL ROLES AND
EXPERIENCES IN INTERNATIONAL RESEARCH COLLABORATION

AT INDONESIAN PRIVATE UNIVERSITIES
Lea Simek”

ABSTRACT

International research collaboration (IRC) is increasingly central to knowledge
production, particularly in developing contexts where private higher education is expanding
amid limited resources. Yet little is known about how institutional actors experience and
interpret IRC in such settings. This study explores how vice-rectors, internationalization
managers, program heads, and academics in Indonesian private universities engage with and
make sense of IRC. Using an interpretive phenomenological approach, it draws on semi-
structured interviews analyzed through iterative coding to capture the lived, intra-institutional
dimensions of collaboration. Informed by institutional, role, and structuration theories, the
findings reveal divergent interpretations shaped by institutional role. Actors both navigate and
reshape institutional logic, reflecting the recursive dynamics of structure and agency. Under
broader institutional realities in academia, some actors approach IRC as a branding endeavor,
while others frame it as a relational and developmental process. Previous research has
advanced understanding through bibliometric mapping, network analysis, and organizational
studies, while Global South studies have illuminated agency and partner dynamics. Yet intra-
institutional dynamics, how leaders, administrators, and academics negotiate collaboration
within universities, remain underexplored. This study addresses that gap by centering
interpretive and affective dimensions. The findings highlight the need for revised evaluation
frameworks and support structures that foster both institutional performance and meaningful
collaboration.

Keywords: Global South, Indonesia, Institutional Roles, International Research
Collaboration, Stakeholder Experiences, Performance and Impact, Private Higher Education
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GREEN INNOVATION AND DIGITAL MATURITY AS
ANTECEDENTS OF GREEN CORPORATE GOVERNANCE TO
ACHIEVE COMPANY SUSTAINABILITY PERFORMANCE
MODERATED BY GOVERNMENT REGULATION - CONCEPTUAL
FRAMEWORK (STUDY IN INDONESIA CHEMICAL INDUSTRY)

Eka Marlina” and Sri Bram Abdinagoro™

ABSTRACT

Sustainability trends are reshaping the global chemical industry by driving innovations
in eco-friendly manufacturing, reducing resource consumption, and enhancing brand
reputation. Companies are increasingly adopting sustainable practices to meet regulatory
demands and consumer preferences, positioning themselves for long-term growth and
resilience. In 2000, the UN Global Compact was initiated, offering guiding principles for
corporations to implement environmentally friendly and socially responsible practices.
This initiative encouraged corporations to report on their sustainability efforts. Chemical
companies are integrating sustainability into corporate governance, enhancing risk
management practices, and prioritizing stakeholder engagement. Initiatives include setting
measurable sustainability targets, improving transparency in reporting, and fostering a diverse
workforce to support sustainable growth.

The research problem addresses the gap in comprehensive framework that integrates
digital maturity and green innovation on corporate sustainability performance (CSP) in
chemical industry. The objective of this paper is to explore the impact of these elements by
examines how green corporate governance (GCG) mediates the relationship between these
factors and how government regulation moderates their effect. The research aims to provide
insights for companies in chemical industry and policymakers specifically in Indonesia to
enhance sustainability practices into how these variables collectively influence sustainability
outcomes through digital transformation and green innovations.

The method used in this study is quantitative descriptive. To meet the objectives of the
research, data collection was carried out through surveys and validated though focus group
discussions (FGC). The research data was collected in a cross-sectional time span, namely in
2025. The sampling technique used is stratified random sampling based on the work area.
Causality analysis uses Structural Equation Modelling (SEM). The results of the study should
be able to show that green innovation, digital maturity, government regulation, have positive
and significant impact on the CSP.

Keywords: Green Innovation, Digital Maturity, Green Corporate Governance, Corporate
Sustainability Policy, Government Regulations on Sustainability, Corporate Sustainability

Performance
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FROM CULTURE TO COMMITMENT: A PRELIMINARY
INVESTIGATION OF HOW ORGANISATIONAL FACTORS SHAPE
GREEN HOTEL OUTCOMES
IN INDONESIA EMERGING MARKETS

Fitri Utami Alex”, Idris Gautama So™", Pantri Heriyati"" and Jimmy Sadeli

skkoksk

ABSTRACT

The hospitality sector faces mounting pressure to embrace sustainable practices due to
its considerable environmental footprint. This study investigates the organisational
determinants of green hotel performance by analysing the mediating role of green innovation
and the moderating effect of top management support. Drawing upon the resource-based view,
organisational theory, and green management theory, the research examines how
transformational leadership, green organisational culture, and green human resource
management (GHRM) influence sustainability outcomes. Empirical data were collected
through a structured survey of 20 award-winning green-certified hotels across Indonesia,
targeting general managers, sustainability officers, and department heads. Using Partial Least
Squares Structural Equation Modelling (PLS-SEM), the findings reveal that green
organisational culture and GHRM  significantly enhance green innovation, while
transformational leadership exerts a weaker effect. Green innovation is confirmed as a partial
mediator between organisational factors and green hotel performance, demonstrating its pivotal
role in translating internal resources into sustainability outcomes. Moreover, top management
support strengthens the impact of green innovation on performance, underscoring the
importance of executive commitment in embedding sustainability. These results advance the
theoretical discourse on sustainable management and provide practical insights for hotel
practitioners and policymakers seeking to scale up green innovation in emerging markets.

Keywords: Green Hotel, Sustainable, Tourism, Transformational Leadership, Green
Organisational Culture, And Green Human Resource Management
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THE INFLUENCES OF AMBIDEXTROUS LEADERSHIP, MARKET
DEMAND AND TECHNOLOGY ADOPTION ON FIRM
SUSTAINABILITY MEDIATED BY DYNAMIC CAPABILITIES AND
MODERATED BY GOVERNMENT REGULATION ON INDONESIA
FOOTWEAR MANUFACTURING INDUSTRY::

A CONCEPTUAL FRAMEWORK

Djoni Surya™ and Rano Kartono Rahim™

ABSTRACT

The Indonesian footwear manufacturing industry plays a significant role in national
economic development but faces growing challenges from global competition, technological
disruption, market volatility, and evolving regulatory pressures. This study investigates the key
drivers of firm sustainability, focusing on the mediating role of dynamic capabilities and the
moderating effect of government regulation. Grounded in Dynamic Capabilities Theory, the
research examines how internal factors, Ambidextrous Leadership and Technology Adoption,
interact with external forces, Market Demand and Government Regulation, to shape long-term
competitiveness. Using a quantitative method supported by preliminary interviews and surveys
with C-level executives in Indonesian footwear manufacturing firms, the model integrates six
core variables: Ambidextrous Leadership, Technology Adoption, Market Demand,
Government Regulation, Dynamic Capabilities, and Firm Sustainability. Theoretically, the
study contributes the literature by applying the concept of Ambidextrous Leadership in a labor-
intensive industry context, expanding the understanding of dynamic capabilities as a mediating
mechanism, and identifying government regulation as a significant moderating factor. It also
contributes to the development of a sustainability framework tailored to the footwear
manufacturing sector in emerging economies. Practically, the research offers strategic insights
and actionable guidelines for manufacturers to adopt technology for operational efficiency,
develop adaptive responses to market dynamics, and align leadership practices with
sustainability goals. This study uniquely integrates ambidextrous leadership, market demand,
technology adoption, dynamic capabilities, and government regulation to explain how dynamic
capabilities mediate firm sustainability in Indonesia’s footwear manufacturing industry. These
results advance academic inquiry and inform industrial policy, particularly in contexts where
traditional sectors must rapidly adapt to global transformations. Future studies could expand
the model to include cross-industry comparisons and longitudinal data to broaden
understanding of sustainability pathways in emerging economies.

Keywords: Ambidextrous Leadership, Technology Adoption, Market Demand, Dynamic
Capabilities, Government Regulation, Firm Sustainability, Footwear Manufacturing Industry
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BUILDING AN ENTREPRENEURSHIP MODEL IN THE ELECTRIC
VEHICLE INDUSTRY: STRUGGLING OR SUSTAINING

Antonius Rainier Haryanto”, Mohammad Hamsal™", Sri Bramantoro Abdinagoro™”
and Rano Kartono Rahim™™

ABSTRACT

Purpose — Entrepreneurs in Indonesia's emerging electric vehicle industry still face
barriers in sustaining and thriving, despite being supported by various government policies.
Recognising this, the study aims to identify key variables that influence a venture's ability to
survive, known as organisational resilience, within the customer-driven automotive industry.

Methods — This study would utilise a mixed-methods approach, combining a systematic
literature review, semi-structured interviews, and a quantitative study. The systematic literature
review involved scientometric analysis and an in-depth review of key articles indexed in
Scopus from 2021 to 2025, complemented by interviews with ten experts from the electric
vehicle industry. To validate the initial findings, a quantitative study will be conducted through
a census of the management team in electric vehicle companies that deliver products,
manufacture automotive parts, and provide electric vehicle charging services.

Findings — The literature study, verified with the interview findings, developed a
theoretical model proposing three independent variables that contribute to organisational
resilience: entrepreneurial orientation, leadership agility, and environmental sustainability
orientation. The model also includes two perceived variables: innovation capabilities as the
mediating factor and government policy as the moderating factor. Through a quantitative
approach, the strength of the causal relationship between variables would be determined.

Research Implications — The study provides a reference to researchers on how managers
reconfigure various capabilities and abilities to achieve organisational resilience, and this
enriches the Dynamic Capability theory. The study also provides insights for leaders to develop
strategies for new ventures in the eco-innovation discipline and for governments to shape
policies that boost the growth of electric vehicles.

Research Novelty/Value — The research adopts a quantitative approach to obtain an
empirical assessment of innovation capabilities for organisational resilience. This methodology
is seldom explored when investigating new ventures in the electric vehicle sector. Moreover,
the study offers a potential novelty on the role of environmental sustainability orientation in
the dynamics of innovation capabilities and organisational resilience.

Keywords: Electric Vehicle, Organisational Resilience, Environmental Sustainability
Orientation
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DETERMINANTS OF FINANCIAL BEHAVIOR OF HIGH SCHOOL
STUDENTS IN THE THREE SOUTHERN BORDER SUB-REGIONS
OF THAILAND

Sorfina Densumite”, Jetsada Laipaporn™ and Nurin Dureh™"

ABSTRACT

This study aims to examine the determinants influencing financial behavior among final-
year high school students enrolled in Islamic private schools in the three southern border sub-
regions, which represent the majority of educational institutions. This quantitative study
employed stratified random sampling to collect data from 2,078 students, utilizing structural
equation modeling (SEM). The empirical results reveal that determinants such as financial
knowledge, money attitude, and financial self-efficacy show a positive and significant impact
on financial behavior. In contrast, lifestyle has a negative and significant effect on financial
behavior. This study suggests that financial policy should focus evenly on these determinants
to develop the youth’s financial behavior in high school.
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THE ROLE OF ARTIFICIAL INTELLIGENCE IN MITIGATING
OVERTOURISM TO REACH SUSTAINABLE COMPETITIVE
ADVANTAGE OF DESTINATION MANAGEMENT ORGANIZATIONS

Lya Anggraini” and Pantri Heryanti™

ABSTRACT

Over tourism has reached a record high in world-class tourism destinations and is
expected to worsen in the Asia Pacific region as the local economy grows. This study
investigates how Artificial Intelligence (AI) can play a role in mitigating over tourism by
focusing on the use of Generative Al and Al-driven marketing analytics by Destination
Management Organizations (DMOs). A survey of 150-200 respondents targeting domestic
and international Destination Management Organizations (DMOs) working in Indonesian
tourism. The analysis employs a mixed-methods approach, utilizing PLS-SEM 4.0 for
quantitative data and N'Vivo for qualitative data. The study contributes to the integration of Al
with resource-based theory and dynamic capabilities in tourism for DMOs, communities, and
policymakers to improve destination intelligence and achieve competitive advantage with a
practical solution for sustainable destination competitiveness.

Keywords: Artificial Intelligence, Destination, Management, Over-tourism, Sustainable
Competitive Advantage, Tourism
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UNLOCKING CORPORATE SUSTAINABILITY PERFORMANCE IN
THE PALM OIL INDUSTRY IN INDONESIA: A CONCEPTUAL
FRAMEWORK ON THE STRATEGIC ROLE OF SUSTAINABILITY
CULTURE

Susy Harjanti” and Rano Kartono Rahim™

ABSTRACT

Indonesia dominates global palm oil production, accounting for approximately 59% of
worldwide output in 2024/2025, strategically positioning it as the largest global producer and
exporter. This leadership reflects integrated transformations driven by increasing market
demand, progressive technological adoption, and responsive institutional leadership. Through
ambitious biodiesel mandates, with B40 launched in January 2025, progressing toward B50
and ultimately targeting B100 for a fully renewable energy transition, Indonesia aligns
agricultural, energy, and sustainability goals, reinforcing its dual role as a leader in bioenergy
pioneer and the world’s leading palm oil producer and exporter. Although Indonesia’s palm oil
industry has significantly contributed to 16 of the United Nations Sustainable Development
Goals (SDGs), particularly in employment, smallholder empowerment, and environmental
stewardship, the nation faces substantial strategic tensions in balancing rising domestic biofuel
consumption with persistent international export commitments, necessitating a deeply
embedded sustainability culture to ensure sustained corporate performance. This research
addresses a critical gap in existing sustainability practices, which often remain limited to
regulatory compliance or operational enhancements. It develops a conceptual framework that
positions Sustainability Culture (SC) as a strategic mediator, effectively translating internal
drivers (market demand, technological capabilities, and ambidextrous leadership) into
sustained corporate sustainability performance (CSP). Environmental Regulation (ER) acts as
a moderating factor influencing the relationship between Sustainability Culture (SC) and
Corporate Sustainability Performance (CSP). Employing a mixed method approach combining
quantitative validation (PLS SEM) and qualitative expert triangulation grounded in empirical
insights from Indonesia’s palm oil industry, this study underscores the urgency of culturally
driven sustainability transformation. Practically, it provides strategic pathways for industry
leaders, policymakers, stakeholders, and academics to align Indonesia’s palm oil expansion
with global ESG and SDG expectations, securing sustainable competitive advantage.

Keywords: Corporate Sustainability Performance; Sustainability Culture; Market Demand,;
Ambidextrous Leadership; Technology Capabilities; Environmental Regulation; Palm Oil
Industry
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TRACING THE EVOLUTION OF MARKETING PERFORMANCE
RESEARCH THROUGH A BIBLIOMETRIC MAPPING

Carola Basuki” and Evelyn Hendriana™"

ABSTRACT

This study presents a bibliometric analysis using the comprehensive R Biblioshiny
Programming tool regarding the evolution of marketing performance from year 1990 to 2025.
To evaluate trends, identify knowledge gaps, and map prospects, this study uses the PRISMA
methodology to systematically review the literature. The data was collected from the Scopus
database, resulting in 286 relevant articles to analyse after going through a rigorous screening
process. Key findings point to a significant paradigm shift in marketing measurement over the
past three decades. Research in the 1990s, which initially focused on traditional and non-
financial metrics such as ROI and market share, evolved dramatically with the advent of the
digital age, such as the web being used to perform the marketing measurement process.
The analysis shows a sharp increase in publications after 2010, triggered by digital
transformation and accelerated by the COVID-19 pandemic, where marketing performance
has become very important, with influencers present to make marketing strategies more
effective. Geographically, Indonesia emerged as the most prolific contributor in terms of the
number of articles, followed by the United Kingdom and the United States, indicating a
growing global involvement in this topic. Leading journals such as the Journal of Business
Research and Industrial Marketing Management played a central role in shaping this field.
The study charts the journey of marketing measurement from conventional financial metrics
to more complex, analytics-based digital indicators. The limitations of this study include the
reliance on a single database and English-language documents. Future research directions are
suggested to include multi-database comparisons, deeper qualitative analysis using
frameworks such as TCCM, and country-specific case studies to understand local contexts,
especially in high-productivity countries such as Indonesia.

Keywords: Marketing Performance, Bibliometric Analysis, Digital Transformation, PRISMA
Methodology, Scopus Database
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INDEPENDENT MUSICIANS STRATEGIES TO INCREASE APPEAL
IN THE MIDST OF THE COMPETITION OF THE DIGITAL AGE
MUSIC INDUSTRY

Irvan Azis®, Idris Gautama”™, Primidya Kartika Miranda Soesilo™"
and Evelyn Hendriana™™"

ABSTRACT

The evolution of digital technology has fundamentally transformed the music industry,
facilitating independent musicians in the production, distribution, and promotion of their
works without reliance on major record labels. Nonetheless, these musicians face considerable
challenges, as the widespread accessibility of such tools results in a highly competitive digital
environment where numerous artists compete for attention. To succeed amid this competition,
the adoption of strategic approaches is imperative. This research aims to examine the
strategies employed by independent musicians to excel within the competitive digital music
market, establishing connections to the theories of Dynamic Capabilities and the Creative
Economy. Utilizing a qualitative methodology with a phenomenological design, the study will
conduct in-depth interviews, document analysis, and participatory observations involving
independent musicians and other stakeholders within the music industry. The findings are
intended to contribute to theoretical advancements and provide practical insights into effective
strategies for production, distribution, and promotion. Moreover, the research will offer
recommendations for relevant industry stakeholders to more effectively support the
development of independent musicians.

Keywords: Independent Musicians, Music Production, Music Distribution, Music Promotion,
Digital Strategy, Music Industry, Social Media, Streaming Platforms, Digital Technology
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LINKING EMOTIONAL BENEFIT, RELATIONSHIP QUALITY, AND
CORPORATE REPUTATION TO CUSTOMER RETENTION IN ISP
B2B SEGMENT: THE MEDIATING ROLE
OF CUSTOMER EXPERIENCE

Victor Sihombing”

ABSTRACT

This conceptual paper proposes a research framework to examine the influence of three
key factors: emotional benefit, relationship quality, and corporate reputation on customer
retention decisions, with customer experience serving as a mediating variable. The study is
designed to provide strategic insights to help Internet Service Providers (ISPs) improve
retention rates, extend the business relationship lifecycle, and strengthen sustainable
competitive advantages in an increasingly competitive market. In this context, the conceptual
analysis focuses on understanding the factors that encourage corporate clients to remain loyal
to their current ISP and avoid switching to competitors. As the empirical study has not yet been
conducted, no actual results are currently available. The scope of this paper is therefore limited
to the planned research design and anticipated outcomes. We will report the actual results and
analysis in a future publication once the study is completed.

Keywords: Emotional Benefit, Relationship Quality, Corporate Reputation, Customer
Experience, Customer Retention, ISP, B2B
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THE PREDICTABILITY PARADOX: HOW PROMOTION
PREDICTABILITY IN LIVE STREAMING COMMERCE
SHIFT CONSUMERS FROM IMPULSIVE
TO STRATEGIC PLANNING

Aries” and Evelyn Hendriana™

ABSTRACT

Live commerce is a platform architected for impulse buying, yet it is exhibiting an
emerging “predictability paradox." As its promotional schedules become more routine,
consumers are shifting from spontaneous purchasing to strategic planning. This study
investigates the psychological mechanism driving this behavioral shift. We develop and test a
moderated mediation model where Promotion Predictability, Real-Time Social Proof, and
Streamer Credibility are hypothesized to foster Planned Buying Behavior. The model posits
that these factors activate Anticipated Regret, which in turn serves as the primary emotional
engine mediating the shift toward planning. Furthermore, drawing on Construal Level Theory,
we introduce Temporal Distance as a critical moderator. We hypothesize that the influence of
anticipated regret on planning is amplified for distant promotions and weakened for imminent
ones. Analyzing survey data from 342 live commerce consumers using Partial Least Squares
Structural Equation Modeling (PLS-SEM), our findings confirm the model. Results show that
Anticipated Regret significantly mediates the effects of the predictors on Planned Buying
Behavior. Critically, the moderation analysis reveals that the relationship between anticipated
regret and planning is indeed stronger when temporal distance is high. This study contributes
to consumer behavior theory by introducing and explaining the predictability paradox. We
provide a robust, empirically validated framework that demonstrates how the interplay of
predictability, emotion, and temporal perception fundamentally reshapes consumer strategy in
the digital marketplace.
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UNDERSTANDING CONSUMER LOYALTY OF QRIS DIGITAL
PAYMENT SYSTEMS: AN ANALYSIS OF FACTORS INFLUENCING
SATISFACTION AND LOYALTY

Christine Thio Jaury”

ABSTRACT

This study investigates the determinants of consumer loyalty toward QRIS (Quick
Response Code Indonesia Standard) digital payment systems by examining how consumer
preference, merchant encouragement, and system compatibility influence consumer
satisfaction and, ultimately, consumer loyalty. Motivated by rapid digital-payment growth in
Indonesia and persistent challenges in converting adoption into sustained loyalty, the research
develops a conceptual model in which consumer satisfaction mediates the relationships
between the three antecedents and loyalty, while perceived risk moderates the satisfaction—
loyalty link. Employing a quantitative, deductive approach, data will be collected via a
structured questionnaire administered in Bahasa Indonesia to QRIS users in Jakarta and
surrounding areas. Measurement uses established scales adapted from TAM, UTAUT, and
diffusion-of-innovation literature; responses are captured on five-point Likert scales. Empirical
analysis will be conducted using PLS-SEM (SmartPLS v4) to assess measurement validity and
reliability, test direct and indirect effects, and evaluate moderation. The study aims to fill a gap
in Indonesia-specific research on post-adoption loyalty for QRIS by introducing the
context-specific construct of merchant encouragement and by investigating demographic
disparities. Findings are expected to contribute to digital-payment providers and policymakers
on strategies to enhance user satisfaction and cultivate long-term loyalty, thereby supporting
broader financial-inclusion and digital-economy objectives. The study has several limitations
since it’s not a longitudinal study and the sample acquired from a specific location with a
limited number of respondents. The result, however, confirms the hypotheses of the
relationship among variables including the mediating role as well as the moderating variable
that has significant effect to the dependent variable as the desirable result. Future research
should explore more variables with broader location covered to enrich QRIS context specific
research.

Keywords: QRIS, Consumer Loyalty, Consumer Satisfaction, Merchant Encouragement,
System Compatibility, Perceived Risk, PLS-SEM
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GENERATING PUBLIC INTEREST IN ETF TRADING IN IDX AMIDST
INCREASED COMPETITION FROM NEW INVESTMENT
INSTRUMENTS

Dwi Sapto Febriantaka” , and Dezie Leonarda Warganegara™

ABSTRACT

The purpose of this paper is to understand the factors that determine investment
intentions of retail investors (individual investors) in ETF in the Indonesian Stock Exchange
(IDX). By using independent variables of herding effects which are rooted in the grand theory
of behavioral finance, adding social media with reference to prospect theory and adoption
resistance with reference to innovation resistance theory together to create new combinations
as factors which may affect intention to invest in ETF as the dependent variable. The study will
use quantitative approach by using questionnaires with the target respondents being retail
investors who have not yet traded in ETF product. The study will enrich insights and
knowledge in the field of capital market in Indonesia, especially in terms of product
development for ETF, develop a conceptual model regarding the variables related to ETF
product development efforts in the Indonesian capital market. Practical implications including
consideration for regulators in the Indonesian capital market in developing policy strategies for
the development of investment products in the Indonesian capital market, consideration for
securities companies that want to develop new investment products by paying attention to the
independent variables researched here. In terms of novelty, previous researches have not
adequately brought together the three independent variables in the context of the Indonesian
capital market, especially as variables that can support or hinder the growth of ETF products
as one of the investment instruments in Indonesia. In general, there is not adequate research
that tries to explore how an investment instrument can become popular and develop in the
Indonesian capital market.

Keywords: Exchange-trade Funds, Social Media, Herding Effects, Adoption Resistance,
Intention to Invest, Indonesia
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INDIVIDUAL Al AMBIDEXTERITY AND CORPORATE VALUE
CREATION: A MICROFOUNDATIONAL PERSPECTIVE FROM
INDONESIAN ENTERPRISES

Prajitno Soenardi”, Haryanto Prabowo™, Sevenpri Candra S.Kom.™
and Willy Gunadi. S.Kom.”™™

*

ABSTRACT

This dissertation investigates how individual-level artificial intelligence (Al)
competencies translate into organizational value creation in Indonesian enterprises. We
introduce and define individual Al ambidexterity as an employee's dynamic capability to
simultaneously balance exploitation of existing Al tools for operational efficiency with
exploration of innovative Al applications for competitive advantage. This construct differs
fundamentally from organizational ambidexterity by focusing on individual behavioral patterns
rather than structural mechanisms. Drawing from resource-based view, dynamic capabilities,
and social cognitive theories, we develop a multilevel framework linking individual Al factors
(capabilities, self-efficacy, and learning orientation) to firm performance through ambidextrous
behaviors, moderated by organizational support. The study employs a quantitative research
design targeting 350-400 middle managers across Indonesian banking, telecommunications,
and technology sectors, using structural equation modeling to test complex value creation
relationships. This research contributes to theory by: (1) introducing individual Al
ambidexterity as a novel microfoundational construct distinct from existing ambidexterity
concepts, (2) advancing understanding of Al-performance linkages through a value creation
lens, and (3) providing the first comprehensive examination of these relationships in Indonesian
contexts. The framework addresses critical gaps in understanding how Indonesia's exceptional
Al readiness (71% in advanced categories versus 48% globally) can translate into sustainable
economic value creation.

Keywords: Individual Al Ambidexterity, Value Creation, Return on Invested Capital, Al Self-
Efficacy, Learning Goal Orientation, Microfoundations, Dynamic Capabilities, Indonesia
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THE INFLUENCE OF SYNERGY BETWEEN KNOWLEDGE, SKILLS,

ATTITUDE, AND MINDSET ON THE SUSTAINABILITY OF MICRO-

AND SMALL-SCALE BUSINESSES AMONG THE TDA COMMUNITY
IN INDONESIA

Teguh Wibawanto™

ABSTRACT

This study aims to develop and validate a mediation model that explains the influence
of internal characteristics of founders—including knowledge, skills, attitudes, and
mindsets— on business performance through the mediating role of founder capabilities in
the context of micro and small enterprises (MSES) in Indonesia. Using a quantitative
approach with the Partial Least Squares Structural Equation Modeling (PLS-SEM)
technique, data were collected from 250 MSE founders across sectors selected purposively.
The results of the analysis show that all internal characteristics have a significant effect on
founder capabilities, which in turn significantly affect business performance. Founder
capabilities are proven to be the main mediator that transforms personal attributes into
strategic advantages and tangible business outcomes. This study emphasizes the importance
of developing dynamic capabilities at the individual founder level as the key to increasing
MSE competitiveness sustainably. The practical implication is that entrepreneurship training
programs need to be designed holistically to not only improve technical knowledge and
skills, but also shape attitudes and mindsets and strengthen the strategic capabilities of
founders. Theoretically, the integrated model offered provides an important contribution to
strengthening human capital theory, dynamic capability theory, and entrepreneurship
development based on individual characteristics.

Keywords: Founder Characteristics, Founder Capabilities, Business Performance, Micro
and Small Businesses, PLS-SEM, Entrepreneurship Development

* Management Department, BINUS Business School Doctor of Research in Management, Bina Nusantara
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SERVICE MARKETING MIX AFFECTING CONSUMERS IN SAN KAMPHAENG DISTRICT CHIANG
MAI PROVINCE TOWARDS CHOOSING ORTHODONTIC CLINICS
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ABSTRACT

This independent study aims to examine the influence of service marketing mix factors on consumer
decision-making in choosing orthodontic dental clinics in San Kamphaeng District, Chiang Mai Province. The
sample consisted of 384 consumers aged 21-50 years who had either undergone orthodontic treatment
within the past two years or were currently receiving treatment. Data were collected using questionnaires
and analyzed using both descriptive statistics—percentage, mean, and standard deviation—and inferential
statistics, including the Chi-square test, Independent t-test, and One-way ANOVA.

The findings revealed that most respondents were single females aged 21-30 years, held a bachelor's
degree, worked as company employees, had moderate income, and lived near the clinic. Although they
made decisions independently, family influence and information from social media played a significant role.
The most influential marketing mix factor was physical evidence, followed by people and process.
Comparative analysis showed that age differences significantly affected distribution channels. Additionally,
education level differences significantly influenced the importance of product, distribution channels, and
personnel at the 0.05 statistical significance level.
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BY PERSONAL FACTORS OF CLIENTS AT SPECIALIZED CLINICS OUTSIDE OFFICIAL HOURS
OF A HOSPITAL IN CHIANG MAI PROVINCE
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ABSTRACT

This study aimed to analyze the Service Marketing Mix Affecting the Decision to Use Services and
Differences by Personal Factors of Clients at Specialized Clinics Outside Official Hours of a Hospital in Chiang
Mai Province. Data were collected from 288 conveniently sampled respondents using a questionnaire.
Descriptive statistics—frequency, percentage, mean, and standard deviation—were used alongside
inferential statistics, including the Independent Sample t-test to compare the marketing mix by gender, and

One-way ANOVA with F-test to compare by age, income, and health insurance rights.

The results revealed that the overall service marketing mix had a strong influence on service
utilization decisions. The highest-rated factor was medical care and services, followed by personnel, pricing,
physical environment, service process, place and promotion respectively. Income was the only factor
significantly associated with perceptions of medical care and services at the 0.05 level. Elderly individuals

(aged 60 and over) were the largest user group, accounting for 38.19% of the sample.

Keywords: Services Marketing Mix, Clients Decision, Specialized Clinics Outside Official Hours
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DECISION-MAKING BEHAVIOR IN USING LIFE FORECASTING SERVICES
(I.E., FORTUNE-TELLING) VIA SOCIAL MEDIA PLATFORMS AMONG WORKING-AGE PEOPLE
IN BANGKOK METROPOLITAN AREA
q797 495

unAnge

meideliitingusrasdifiofnumginssunsdndulaliuinmensaiineseutoiaulungarmamuas
nauf19E19 400 Aunaukuvasun1teaulal Han1TIATIEY ANOVA nudnekaveydawananisandula
ogsiifodfey (p<.001) Insinanduay LGBTQ+ fiddsgeninge wazngueny 20-30 U uay 31-40 U
gandngu 51-60 U dauserunisnyiuazsglaliunneng 1153iasent Chi-square nuhangduiusiunisidentd
FansnenzaiusUssam wu i Insmanslne sud uasdnduia (p<.01) d3u MANOVA Fhengdinasionisld
unanosulydoadivislagsim (Wilks” A=.701, p<.001) wag ANOVA Budumiuunna1slu Facebook, X/Twitter,
TikTok, YouTube uag Instagram watsnulu LINE agudneguasineiduladedidnymengfnssunislduinig
namsifeiivasdundumalnmadunsaiauinisarade uasdszngndldlunisimuangandmaeany
iupistula

AAARY: USNMINenIaldin, Ussmnsaans, wnannesuludeallife, amansnensaldin, nsdaaulalduinis

ABSTRACT

This study explores decision-making in fortune-telling service use among working-age individuals in
Bangkok. Data from 400 online respondents were analyzed. ANOVA showed significant effects of gender and
age (p<.001): female and LGBTQ+ scored higher than males, and younger groups scored higher than 51-60.
Education and income were not significant. Chi-square revealed age-related preferences for Card, Thai
astrology, Runes, and psychic practices (p<.01). MANOVA confirmed significant age effects on social media
use (Wilks’ A=.701, p<.001), with ANOVAs showing differences in Facebook, X/Twitter, TikTok, YouTube, and
Instagram, but not LINE. Overall, gender and age are key demographic factors, and the findings provide

insights for marketing belief-based services and generational targeting.

Keywords: Life Forecasting Services, Demographics, Social Media Platforms, Forecasting Methods, Decision-

Making Behavior
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ABSTRACT

The primary objective of this research is to investigate the factors influencing user satisfaction with
the Google Maps and Google My Business applications. A sample of 400 respondents was employed. The
statistical methods used for data analysis included the t-test, one-way analysis of variance (ANOVA), with a
significance level set at 0.05, and structural equation modeling (SEM) to confirm the factors affecting user
satisfaction with the applications.

The research results revealed that the structural equation model demonstrated a good fit with the
empirical data, as hypothesized: XZ: 111.943, df = 60, P = 0.000, CMIN/DF = 1.866, GFI = 0.958, CFl = 0.963,
and RMSEA = 0.047. The model confirmed that the latent variables—presentation format, usability, and
Trustworthiness—significantly influenced user satisfaction. Among these, the presentation format showed
the highest satisfaction with readability and appropriate font size (factor loading = 0.59); the Benefit factor
showed the highest satisfaction related to accurate destination search results matching user intent (factor
loading = 0.58); and the Trustworthiness factor showed the highest satisfaction with the reliability of service

ratings and reviews (factor loading = 0.85).

Keywords: User Satisfaction, Google Maps Application, Google My Business
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ABSTRACT

Stress is a significant problem among university students worldwide, impacting their academic
performance, mental health, and social well-being. While traditional methods such as questionnaires and
interviews have been used to assess stress, they are often time-consuming, costly, and not user-centered.
This study aims to design and develop a mobile application for stress assessment among university students
using the Design Thinking framework. The web application evaluates stress across four key dimensions:
physical, relationship, academic, and environmental. By incorporating personalized recommendations and
user-centric design, this solution intends to enhance the efficiency and accessibility of stress management
tools for students.

Keywords: Stress, Design Thinking, University Students, Mental Health, Stress Assessment
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ABSTRACT

Mobile banking services in Thailand have seen continuous growth in recent years. However, a
significant portion of users still rely on only basic functionalities such as money transfer, bill payment, and
fund receipt. Simultaneously, issues such as user experiences with cybercriminals and trust in mobile
banking systems remain critical. These concerns reflect post-adoption behaviors and the openness of
consumers to adopt additional digital financial services—an area still underexplored, particularly in terms
of factors influencing continuance intention and adoption of new features, both within mobile banking and
through external providers. This study focuses on these behaviors within the context of perceived
usefulness and service quality.

The objective of this study is to examine the factors affecting users’ continuance intention to use
mobile banking, their intention to adopt previously unused features, and their intention to use other
financial applications. The research is grounded in the Continuance Intention Model and the Information
System Success Model (IS Success Model), while also analyzing the role of trust in service providers and
varying levels of user experiences with cybercrime. A total of 434 respondents were selected using
purposive sampling from mobile banking users in Bangkok and its metropolitan area. The data were

analyzed using descriptive statistics and multiple regression analysis.

The results indicate that perceived usefulness, user satisfaction, and trust in service providers
positively influence both continuance intention and the intention to adopt new features—whether offered
by banks or third-party providers. Experiences with cybercrime show a slight variation in these intentions
among different user groups. Furthermore, the three dimensions of information quality—including system,
information, and service quality—play a significant role in shaping user satisfaction. Trust is found to be

significantly influenced by perceived competence, benevolence, and integrity of the service provider.

This study contributes both theoretically and practically. It informs the development of more
comprehensive financial application usage strategies—encompassing system and product design, trust-
building, and cybercrime risk management. Additionally, it expands academic discourse by applying
consumer behavior models in the context of financial technology, which remains a gsrowing and challenging
research field in Thailand.

Keywords: Mobile Banking, Continuance Intention to Use, Cyber Fraud
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ABSTRACT

In recent years, economic expansion has led to a significant increase in the demand for air
transportation services, but it has also faced recessions from various events. This has resulted in many
airports in Thailand, especially those under the Department of Airports, facing challenges in planning the
capacity to accommodate the volume of air transportation. While the infrastructure and resources for
providing services are still limited, the decision to invest in expanding capacity has become a crucial factor
affecting the efficiency of the airport system and the overall quality of service. This research focuses on
analysing the utilisation of the capacity of airports under the Department of Airports by using quantitative
measurement approaches through basic load index (BLI) and peak load index (PLI) to assess the level of

utilisation of airports in terms of both passenger terminals and runway systems.

The study found that many airports have shown a continuous increase in capacity utilisation in the
post-COVID-19 period, especially in areas with active urban growth and economic activities. Some airports
have usage levels that exceed their designed capacity, affecting service efficiency, causing delays,
congestion, and potentially impacting long-term safety and user satisfaction. The analysis helps identify
airports that should be considered for capacity expansion. Additionally, a capacity planning model has been
developed using the reorder point concept, adapted from logistics, to assess airport capacity, predict critical
points, and plan strategic investments accurately and sustainably. Evaluations by airport development
planning expert indicate that this model reflects reasonableness and could be used as a decision-making
tool.

Keywords: Airport Capacity, Airport Planning and Development, Dynamic Strategic Planning
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ABSTRACT

This qualitative research aimed to investigate the success factors of community woodcraft
enterprises in Chiang Mai Province, Thailand. The study employed in-depth interviews and participant
observation with executives and committee members from five selected community enterprises: Ban Tawai
Wood Carving Community Enterprise, Yuwa Sub-district Wood Carving Craft Center Community Enterprise,
Kad Sala San Pa Tong Community Enterprise, Mae Win Model Boat Woodcraft Community Enterprise, and
Ton Baeb Wood Carving Community Enterprise. Data analysis utilized qualitative content analysis
techniques based on McKinsey 7S Framework, SWOT Analysis, PESTEL Analysis, PDCA cycle, and ESG and
SDGs principles.

The findings revealed that each community enterprise achieved success through distinct models:
cultural heritage-tourism integration (Ban Tawai), central network hub (Yuwa Sub-district), flexibility and
customization (Kad Sala), high-quality niche market (Mae Win Model Boat), and master craftsmanship
expertise (Ton Baeb). Success factors were categorized into three main dimensions: 1) Community Enterprise
Potential characterized by clear yet flexible organizational structures, continuous member skill
development, participatory management, technology utilization for efficiency enhancement, and strategies
leveraging strengths and opportunities; 2) Community Enterprise Management incorporating PDCA systems
for quality improvement, continuous training programs, strong leadership, systematic financial planning,
diversified funding sources, and consumer-aligned marketing strategies; 3) Community Enterprise
Sustainability following ESG and SDGs principles through responsible raw material and waste management,
employment promotion and wisdom transfer, transparent governance, and poverty alleviation focus

through job creation and quality of life improvement.

This study confirms that community enterprise success emerges from the integration of traditional
wisdom preservation with digital age adaptation, collaborative network building, and sustainable
development principles application. The findings provide significant implications for policy formulation and

development strategies for sustainable woodcraft community enterprises in the future.
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